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Curriculum Vitae

Academic Background

State University of New York at Buffalo, Ph.D. in Communication; June 1, 2010,
Dissertation: Resource mobhilization on social network site

University of Florida, Master of Advertising; August 12, 2006,
Thesis: Effect of involvement on message sidedness

Chung-Ang University, Department of Advertising and PR, Bachelor of Political Science;
February, 19, 1999

Educational Experiences

Fall 2023
1. Kyunghee University MBA: Study on Economics
Sejong University MBA: SNS Marketing
Sungkyunkwan University: Business Communication
Sungshin Women's University: Understanding Korean Economy

Yonsei University: International Business Communication

S

Yonsei University: Principles of Marketing
7. Yonsel University: Understanding Digital Media
Spring 2023
1. Kyunghee University MBA: Global Business Best Practices
2. Sungkyunkwan University: Online Social Marketing
3. Sungshin Women's University: Understanding Korean Economy
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4. Yonsel University: International Business Communication
5. Yonsei University: Principles of Marketing
6. Yonsei University: Understanding Digital Media
Fall 2022
1. Kyunghee University MBA: Asian Politics & Business
2. Kyunghee University MBA: International Business & Trade
3. Sungkyunkwan University: International Business Communication
4. Sungkyunkwan University: International Economy Organization
5. Yonsei University: International Business Communication
6. Yonsei University: Principles of Marketing
7. Yonsel University: Understanding Digital Media
Spring 2022
1. Kyunghee University MBA: Management Information System
2. Korea University: International Relations and Negotiation
3. Sungkyunkwan University: Global Market Strategy
4. Yonsel University: Understanding Culture Marketing
5. Yonsei University: Understanding Digital Media
6. Chung-Ang University: Consumer Behavior
Fall 2021
1. Kyunghee University MBA: International Business & Trade
2. Sungkyunkwan University: International Business Communication
3. Yonsei University: Marketing
4. Yonsei University: Understanding Culture Marketing
5. Yonsei University: Understanding Digital Media
6. Chung-Ang University: Marketing Strategy
Spring 2021
1. Korea University: International Relations and Negotiation
2. Sungkyunkwan University: Global Marketing Seminar
3. Yonsei University: Understanding Culture Marketing
4. Yonsel University: Understanding Digital Media
5. Chung-Ang University: Consumer Behavior
6. Chung-Ang University: Effective Communication
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Lim, D. (2011). Effect of priming and message sidedness on relationship maintenance. Asian
Communication Research, 8(1), 23-44.
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